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Introduction 
 
Welcome to the BTEC National Diploma in Media Production.  We hope you will 
enjoy the course and we look forward to working with you here at Guernsey College. 
 
The National Diploma in Media Production 
The BTEC National Diploma Media provides the knowledge, understanding and skills 
for learners wishing to enter a career in the media or progress to Higher Education. It 
is the equivalent to three A Levels, which means when you have finished the course 
you, can choose whether to pursue employment or go into Higher Education. 

The course is made up of 18 units Ð five core units, two specialist units, which are 
compulsory and 11 further specialist units which enable you to study particular areas 
in depth. 

¥ Five Core Units: Research Techniques, Pre-Production 
Techniques, Production Management Project, Working to 
Brief, Critical Approaches to the Media. 

¥ Two Mandatory Units: Understanding the Sound Recording Industry, Audio 
Production Processes and Techniques 

¥ Eleven Specialist Units such as: Soundtrack Production for Television and 
Film, Speech Package Production, Music-Based Programming, Advertisement 
Production for Radio, Sound in Interactive Media, Introduction to Music 
Technology.  

Overall you will learn about media institutions, the future of the media, 
television, film, and Radio, both from the practical and theoretical aspects, 
and how you can fulfill your potential of working in the media through advice 
on applying for jobs and Higher Education courses. The majority of our 
students have gained places at University or jobs in the media industry. 

We have a range of professional digital sound design software, video cameras and 
non-linear editing facilities. We also have links with outside producers to help 
students build their media experience. 

You will be given assignments designed to achieve clear learning outcomes, which 
will be then graded at Pass, Merit or Distinction level. Work is applied to specific work 
related situations or activities, with opportunities for teamwork and in-depth study. 

You need to be at least 16 and have 4 GCSE passes at grade A to C (This must 
include English & Math’s) or an equivalent qualification. You need to be highly 
motivated and highly enthusiastic about the media industry. Mature students will be 
considered on an individual basis. 

Duration: Full Time -  Two Years 

 

 
 



 

 
                                                                                                                        



 

 
 
The media is an expanding area touching everyoneÕs life. It is frequently 
praised and often condemned.  Knowledge of the media and how it works is 
essential for every individual who wishes to participate in contemporary social 
and political life.  In choosing this course we hope you will not only develop 
your understanding of the media but also take the first steps in becoming 
skilled practitioners in media production. 
 
This handbook gives you information which we hope you will find useful.  It 
provides an introduction to the philosophy and structure of the course. 
 
You will receive a number of other information sheets and booklets, including 
a Student Handbook which details the College regulations and services.  You 
will receive a copy of your enrolment form; you must keep this in a safe 
place and produce it for identification purposes.  
 
Health and Safety regulations are very important, especially in practical 
workshop sessions.  Information and regulations on these matters will be 
conveyed to you in the relevant units. 
 
 
Visits 
 
We will be organising possible trips to Portsmouth & Southampton 
Universities, France, New York, and London (BBC & IMAX) during the 
academic calendar. Other visits/field trips will be organised throughout the 
three terms.  
 
End of Year Show 
 
All work will be screened/displayed at GPAC in June 2009/10. 
 
 



 

The Qualification 
 
Rationale 
 
The Edexcel BETEC National Diplomas in Media are designed to equip 
students with knowledge, understanding and skills required for success in 
current and future employment in the media industry or allied sectors or for 
progression to courses such as Higher Nationals or degrees in media. 
 
Edexcel BETEC National Diplomas provide: 
 
¥ a nationally recognised qualification with detailed standards for centres, 

students and employers 
¥ guidance to aid centres with their own quality assurance procedures 
¥ a focus on independent learning and practical knowledge and skills 
¥ a (largely) common core of study with related pathways that can lead 

students into employment, professional or academic progression 
¥ a modular approach that allows the aspirations of different students to be 

met.  Students may complete single units, several or complete 
programmes. 

 
 
Aims 
 
The Edexcel BTEC National Diploma in Media is designed to meet the 
following aims: 
¥ to provide an educational foundation for a range of careers in the media 

industry and allied sectors 
¥ to provide specialised studies directly relevant to the vocations and 

professions in which students are working or intend to seek employment 
¥ to enable students to make an immediate contribution in employment 
¥ to provide flexibility, knowledge, skills and motivation as a basis for future 

studies and career development 
¥ to develop studentsÕ ability in media through effective use and combination 

of the knowledge and skills gained in different parts of the programme 
¥ to develop a range of skills and techniques, personal qualities and 

attitudes essential for successful performance in working life. 
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Kirsty Goddard 
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Matt Elliot 
 
 
Louise Misselke 
 
 
 
 
 
 
 
 

 
 
 
Telephone:   01481 737543 
 
 
 
 
Email:    PaulA@gcfe.net     
 
 
 
  
 
 
 
 
 
 
“it is impossible to understand social and cultural changes without a 
knowledge of the workings of the media” 
 
Marshal Mcluhan



 

 



 

                          
                                                                           Guernsey College - (ND Media) 
                                                                                               Tutorial Schedule 2009/2010 
Wk.No. Beg. Mon.                                                                            Activity Planned. 
1 6/9/09. Induction – teambuilding, ice breakers, completion of course & college documentation. 

2 13/9/09. Group tutorial Induction checklist, determine learning plan. 

3 20/9/09. Group tutorial – progress files, Assessment structure 

4 27/9/09. Group tutorial – Study Skills 

5 01/10/9. Group tutorial – Student services video 

6 6/10/09. Group tutorial – Group activities, one to one interviews 

7 13/10/09 Group tutorial – Discuss requirements for progress reviews 

8 20/10/09. Group tutorial – Group activities, one to one interviews 

HALF TERM. 
9 3/11/09. Personal Tutorials – 4 x 15 min target setting interviews. 

10 10/11/09. Personal Tutorials – 4 x 15 min target setting interviews. 

11 17/11/09. Personal Tutorials – 4 x 15 min target setting interviews. 

12 24/11/09. Personal Tutorials – 4 x 15 min target setting interviews. 

13 1/12/09. Personal Tutorials – 4 x 15 min target setting interviews. 

14 8/12/09. Personal Tutorials – 4 x 15 min target setting interviews. 

15 15/12/09. Group tutorial – Group activities, one to one interviews 

CHRISTMAS HOLIDAY. 
16 5/1/10. Personal Tutorials – 4 x 15 min target setting interviews. 

17 12/1/10. Personal Tutorials – 4 x 15 min target setting interviews. 

18 19/1/10. Personal Tutorials – 4 x 15 min target setting interviews. 

19 26/1/10. Personal Tutorials – 4 x 15 min target setting interviews. 

20 2/2/10. Personal Tutorials – 4 x 15 min target setting interviews. 

21 9/2/10. Personal Tutorials – 4 x 15 min target setting interviews. 

HALF TERM. 
22 23/2/10. Group Tutorials, review, career options, and educational options. 

23 1/3/10. Personal Tutorials – 4 x 15 min target setting interviews. 

24 8/3/10. Personal Tutorials – 4 x 15 min target setting interviews. 

25 15/3/10. Personal Tutorials – 4 x 15 min target setting interviews. 

26 22/3/10. End of term reviews 

27 29/3/10. End of term reviews 

EASTER HOLIDAY. 
28 19/4/10 Personal Tutorials – 4 x 15 min target setting interviews. 

29 26/4/10. Personal Tutorials – 4 x 15 min target setting interviews. 

30 3/5/10. Personal Tutorials – 4 x 15 min target setting interviews. 

31 10/5/10. Personal Tutorials – 4 x 15 min target setting interviews. 

32 17/5/10. Personal Tutorials – 4 x 15 min target setting interviews. 

33 24/5/10. Personal Tutorials – 4 x 15 min target setting interviews. 

HALF TERM. 
34 7/6/10. End of Year Progress reviews. 

35 14/6/10. End of Year Progress reviews. 

36 21/6/10 End of Year Progress reviews 

37 28/6/10 End of Year Progress reviews 

38 2/7/10 End of Year Progress reviews 



 

 
 
 
 
Personal Tutors 
 
During induction you will be allocated a personal tutor who will monitor your 
progress and with whom you may raise any personal or work problems in 
confidence. 
Your personal tutor will write your reference for your Higher Education 
application or employment. 
Tutorials will be arranged at regular intervals during the course.  You will be 
notified at least one week in advance and you must make every effort to 
attend.  In addition you may request a tutorial at any time with your personal 
tutor.  If for any reason you would like to change your personal tutor this will 
be arranged where possible. 
 
 Timetables 
 
You will be issued with a timetable for the Induction period which runs for the 
first week of term.   The academic year for this course is 44 weeks (including 
Induction). You will have Private Study time when you will be expected to 
work at college on the various assignments you will be given as part of the 
course.  The specialist areas; such as the Sound Edit Suites will be available 
for you to book during your Private Study periods. 
 
Attendance. We regard attendance as a critical indicator of your interest in 
the course and your commitment to it. If you are unable to attend for any 
reason you must contact the staff as soon as possible. You need 80% 
attendance to pass the course. 
 
Lateness. Constant lateness will not be tolerated. Persistent offenders will 
receive warnings and then be removed from the course. 
 
 



 

 
 

 

Students studying for the National Diploma in Media will have the following 
resources to help successful completion of the course  

¥ Professional sound recording equipment.  

¥ The Avid/Final Cut Media Editing suites  

¥ Pro-tools sound editing software 

¥ Professional video cameras 

¥ High specification Scanner.  

¥ Photograph quality colour printers. 

¥ Digital (still) cameras   

¥ A video player  

¥ A CD\Tape player  

¥ A DVD player  

¥ Large screen video projector  

¥ A large selection of Media books in both the library and in the 
classroom  

¥ A selection of videos and DVDs to use for essays\projects etc  

 
 
 
 
 
College rules will apply at all times. Your attention is particularly drawn to the 
following rules:  

¥ No mobile phones to be left switched on in lesson unless by prior 
agreement  

¥ No listening to MP3 Players etc, in class under any circumstances  

¥ Treat other members of the class with respect at all times  

¥ Represent the college appropriately when on educational visits  

¥ Conduct yourself orderly when working independently during class time 
in other areas of the college  



 

 
 
 
UNIT 1:  UNDERSTANDING SOUND INDUSTRIES 
 
 
Description of unit: 
This unit familiarises students with the widening range of current media forms 
and aims to give them an awareness of the historical ad cultural backgrounds 
of current media products.  It introduces key issues and debates raised by the 
complex relationship between media and society and evaluates the different 
media forms in terms of their communications qualities.  In addition, the unit 
develops students skills in analysing media texts to help them understand 
establish how meaning is created and communicated. 
 
Summary of outcomes: 
To achieve this unit a student must: 
 
1. Analyse the historical and cultural background of current  media products 
 
2. Understand and articulate key issues and debates surrounding 

contemporary media 
 
3. Analyse the communicative qualities of different media forms 
 
4. Apply critical analysis to media texts 
 
UNIT 10:  SOUND RECORDING TECHNIQUES 
 
Description of unit: 
This unit uses a practical context to introduce students to the professional 
techniques fundamental to sound recording.  Students investigate the use of 
sound as tool of storytelling.  They find out about team roles and skills and 
production organisation.  Students are also introduced to the professional 
terminology for studio and location, design, and sound considerations. 
 
Summary of outcomes: 
To achieve this unit a student must: 
 
1. Select programme formats appropriate to sound recording 
 
2. Apply the appropriate techniques to tools of production 
 
3. Make creative use of a range of sound resources 
 
4. Understand the opportunities and limitations of sound production 



 

 
UNIT 2:  RESEARCH TECHNIQUES FOR THE MEDIA 
 
 
Description of unit: 
 
This unit will develop studentÕs research skills for media production.  Students 
will use traditional and electronic sources and primary research to acquire 
appropriate information.  This unit will raise studentsÕ awareness of copyright 
issues, audience and consumer classifications and the concept of focus 
groups.  Students will learn to organise research material and make 
appropriate selections to support their own media product. 
 
 
Summary of outcomes: 
 
To achieve this unit a student must: 
 
1. Investigate and use primary and secondary sources 
 
2. Manage and use selected researched material and reference accurately 
 
3. Identify and analyse audience and consumer classifications 
 
4. Interview a focus group to discuss chosen printed media 
 
 
 
UNIT 5:  MANAGING A PRODUCTION 
 
 
Description of unit: 
This unit introduces students to the working practices used in the entire 
design cycle of a planned, negotiated brief including pre-production, 
production and post-production.  It focuses on developing the generic skills of 
organisation, co-ordination and team working, rather than on specific technical 
skills. 
 
Summary of outcomes: 
To achieve this unit a student must: 
 
1. Negotiate and agree a production brief 
 
2. Carry out pre-production planning 
 
3. Manage the production process 
 
4. Manage the post-production process 
 
5. Present a post-production report 



 

UNIT  4:  INTERVIEW AND PRESENTATION TECHNIQUES 
 
 
 
Description of unit: 
 
This unit develops studentsÕ interpersonal and communication skills in order to 
improve these performance in interviewing, submitting proposals and 
presenting information.  It includes planning and carrying out interviews to use 
in recorded, live or electronic contexts. 
 
Summary of outcomes: 
 
To achieve this unit students must: 
 
1. Use a variety of interpersonal communication skills in a variety of contexts 
 
2. Demonstrate skills in planning and carrying out interviews 
 
3. Present information and proposals in a range of contexts 
 
4. Evaluate a variety of examples of presentation and interviews 
 
 
UNIT 9:  PRE-PRODUCTION TECHNIQUES FOR MEDIA 
INDUSTRIES 
 
 
Description of unit: 
 
Thorough planning and research is a vital element in any successful 
production.  This unit gives students experience of developing programme 
ideas through all stages of pre-production.  This will involve devising research 
briefs, drawing up outline budgets and funding strategies, finding factual 
information and contributors, using achieves and researching locations.  An 
exploration of health, safety and legal issues will enable students to conduct 
effective recess and production risk assessments and develop an awareness 
of the rights and responsibilities of programme makers. 
 
Summary of outcomes: 
 
To achieve this unit a student must: 
 
1. Identify and use sources of information and guidance for productions 
 
2. Select and gather appropriate materials/contributors for productions 
 
3. Establish production logistics 
 



 

4. Locate, gather and co-ordinate resources/personnel for production 
 
 
Grading 
 
Each assignment and unit will be graded as a pass, merit or distinction.  A 
pass is awarded for the achievement of all outcomes against the specified 
assessment criteria.  Merit and distinction grades are awarded for higher-level 
achievement. 
 

Pass Merit Distinction 
To achieve a pass the 
student must meet all 
the requirements 
defined in the 
assessment criteria for 
each unit. 

To achieve a merit the 
student must: 
¥ Review and respond 

to a variety of 
information 

 
 
¥ Demonstrate skill 

and understanding 
through analysing 
and applying 
knowledge 

 
¥ Choose an 

appropriate format to 
present work 
coherently, using 
vocational language 
accurately. 

To achieve a distinction 
the student must: 
¥ check validity in 

evaluating and 
responding 
appropriately to a 
variety of work 

¥ demonstrate skill 
and understanding 
through evaluating 
and synthesising 
knowledge and 
justifying conclusions 

¥ show an individual 
approach to 
structuring and 
presenting work in a 
coherent and 
appropriate format 
using vocational 
language fluently. 

 
 
Assignments – Guidance 
 
You must hand in assignments on or before the deadline shown on the 
assignment cover sheet. 
A pass is the highest grade which can be awarded for work handed in after 
the deadline date. 
If a student is aware of any problems which will prevent the assignment being 
handed in on or before the dead line this should be raised by the student with 
the assessing tutor and an extension to the deadline date may be negotiated.  
A pass, merit or distinction is then awarded following the normal criteria. 
If the assignment is handed in more than one week after the deadline 
(including an extended deadline) a fail will be awarded for that assignment. 
Please see above for a description of the assessment criteria. 



 

Every assignment must include the following: 
 
¥ An assignment Topsheet, this should be the first sheet of your assignment 

as it shows the assessing tutor, your name, the unit title, the deadline and 
the assignment title. 

¥ The assignment cover sheet 
¥ Student action plan 
¥ Student class notes 
¥ Any handouts distributed by your tutor 
¥ Student research 
¥ The assignment i.e. essay, report, script, audio/video tape, mini disc etc. 

as appropriate.  All work must be clearly labelled 
¥ Your evaluation 
 
How do I evaluate my work? 
 
The importance of evaluation is that you make an examination of the subject 
and extract information that is going to be useful to you.  If you simply write, “I 
thought the assignment was good” or “I enjoyed doing this assignment”  this 
will not help you in the future.  Another common mistake is to simply list the 
times you couldnÕt book equipment or resources.  It may be important to 
mention these problems but you should expand your evaluation with the 
assistance of the list below. 
You should use this list as a guide to writing your evaluations.  You may be 
able to think of other issues. 
 
¥ Why you chose to do the work the way you did? 
¥ What research did you do? 
¥ Skills you used that you had acquired previously 
¥ New skills you learned 
¥ Skills you used, but need to improve 
¥ How well you communicated with others; in your production group, the 

class, staff and technicians 
¥ How you managed your time? 
¥ How you helped to manage others and influence them? 
¥ Problems you encountered and how you solved them 
¥ Describe any complicated processes you had to go through 
¥ How well you took or gave instruction? 
¥ How well you achieved your goals or initial aims? 
¥ How and why your goals or initial aims were modified? 
¥ How well you performed your production role? 
¥ Did you seek help from other students, technicians or teaching staff? 
¥ Which equipment did you use? 
¥ What do you need to do to improve your skills or knowledge? 
¥ What next? 
¥ A comment on the ease or difficulty of written work 
¥ Sum the experience in terms of learning and training 
 



 

ND MEDIA PRODUCTION 
SUGGESTED READING LIST 

 
 
 
Millerson G — Video Production Handbook, 3rd Edition (Focal Press, 2001)  
 
 
Strauss R — Developing Effective Web Sites: A Project ManagerÕs Guide  
(Focal Press, 2002)  
 
Jones C and Joliffe G — The Guerrilla Film Makers Handbook (Continuum, 2007) 
                                                                         
  
Evans R — Practical DV Film Making (Focal Press, 2002)                                                                                                           
 
 
Flint A — UserÕs Guide to Copyright (Butterworths, 1997)                                                       
 

 
Chater K — Research for Media Production, 2nd Edition (Focal Press,2001) 
 
 
Web Design: Flash Sites (Icons)Publisher: Taschen (1 Jun 2006) Language English, French, German 
 

 
Alkin G – Sound Recording & Reproduction – 3rd Ed (Focal Press, 1997) 
 
 
Art of the Digital Age Publisher: Thames & Hudson Ltd (Jul 2006) Language English 
 
 
Price S – Media Studies (Focal Press, 1993) 
 
 
Stafford Roy – The Media Students Book (Routledge, 2000) 
 
 
Berger A – Media Research Techniques (Sage Publications, 1991) 
 
 
British Broadcasting Corporation – Producers Guidelines (BBC, 1996 ) 
 
 
Gates R – Production Management for Film & Video – 2nd Ed (Focal Press) 
 
 
Boyd A – Broadcast Journalism: Techniques of Radio & TV News (Focal Press, 1997) 
 
 
Jay A – Effective Presentation (BIM, 1987) 
 
 
Popper F – Art of the Electronic Age (Thames & Hudson, 1997) 
 
 
Tyler P – Underground Film, A Critical History (Da Capo Press, 1995) 
 
 



 

 
 

Useful Websites 
 

 
www.bfi.org.uk                                  
www.bbc.co.uk                                                       
www.mtv.co.uk                                  
www.photovision.co.uk 
www.britmovie.co.uk 
www.synthzone.com                                               
www.prs.co.uk 
www.bva.org.uk 
www.avid.co.uk 
www.medialearners.com 
www.adobe.com 
www.youtube.com 
www.bbc.co.uk                                                                                                          
www.filmeducation.co.uk 
www.prs.co.uk 
www.bfi.org.uk 
www.tv-ark.org.uk 
www.synthzone.com                                                                                                                                                                                                                                                     
www.avid.co.uk                                                                                        
www.britfilms.com  
www.englishandmedia.co.uk                                                                      
www.bbc.co.uk/writersroom 
 www.broadcastnow.co.uk 
 www.shootingpeople.org/account/auth.php 
 www.skillset.org.uk 
 www.ukfilmcouncil.org.uk 
www.media.guardian.co.uk 
www.impawards.com 
www.apple.com/trailers/ 
www.imdb.com 
www.digitalartsonline.co.uk 
www.computerarts.co.uk 
www.bbcfootage.com 
www.dscoop.com                                     
www.prs.co.uk 
www.sounddogs.com/start.asp 
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“…and finally…” 
   The majority of our students go on to Higher Education; 
some however also go straight into the media industry after completing this 
course: 
 
Andrea Lilley  - Studying for a BA (Hons) in Media at Bournemouth University 
 
Ryan Bessin - Studying for a BA (Hons) in Animation at SouthamtonUniversity 
 
Lucy Dorey Ð Studying for a BA (Hons) in Photography at University of Winchester 
 
Hannah Martell Ð Studying for BA (Hons) in Media  
 



 

Jason Oxley Ð Sound Technician at Performing Arts Center 
 
Matt Elliot Ð AV Technician at College of FE 
 
Jamie Wilson -  
 
 
 
 
 
  
 
 

 


